SUPPLIER NEWS

leing-edge website: Esontown, -
Pt Willage: Furms has launched a website
Cwww villagefarms.com) featuring 2 chean, con-

SNl : temporry design that illustrates the grower's
EIJIOIJEEII Yﬂ'gurt commitment to environmentil sustinability, The
LOWELL INTERMATIOMAL FOODS, a premium specialty site features updated product photographs and
food importer and producer based in Franklin Park, Ill., nutritional facts for each of Village Farms' premium alkaural hydroponically grown
lounched Lowell European Classic Yogurt, a line of active greenhouse tomuto, pepper and cucumber varieties. A “Consumer Comer™ section on
live-culture yogurts in non-fat and whele milk varieties the site is focused on healthful easy-toprepare recipes and includes 1 consumer feed-
made using an exclusive Europeon redipe that ook two back form for people 10 share more ideas on how o prepare Village Farms products
years fo develop. Company officials say the yogurts are There s also a “Mect the Grower™ page and @ section with information on seed varieties
distinctively creamy ond marry select fruits sourced in used on the *Greenhouse Variety Benefic® page,
Europe with fresh Wisconsin milk.

Lowell European Classic Yogurt is available in eight fo- Chilean avocados: ‘The Chitean Avocado Association, based in Aptos, Calif, is
VOIS, bluck currant, plum, SII'DWIJE'I'I}', I'I:I!'pberl'}'. peﬂd'l, estimting it will have 310 million pounds of Chilean Haas avocidos w0 promote for the
blueberry, vanilla and chemry. A whole milk plain yogurt is 20092010 season. The avocados began arriving in the U5, in July and will be available
also available, and the company is inrroducing a Multi through next March. The association sayvs its svocado groves made an excellen come-
Grain line in six fruit lovors: apple/pear, prune, strawber- back after an Antarctic frecze wiped out much of the previous vear's crop, “Given the
ry, apﬁmt ruspberr}f and peﬂch. All three lines of yogurt increased volume, we are expanding every major ansa of our integrited marketing pro-
are all-natural and free of artificial lavers, colors and gram for this season—retail merchandising, advertising, public relations, special events
preservatives, and packed in &-ounce containers with a and promotions—ind we are embarking on new foodservice and social networking ink-
suggested retail of §1.49. tiatives as well,”™ savs Maggic Bezart, marketing director, www, chileanavocados.com,

For more information, visit www.lowelldairy.com,

Stefano Foods makes convenient,
ready-to-heat and ready-to-eat foods including
Calzones, Stromboli, Panini, Quesadillas,
Pizza and Rip-n-Dip® all made with
the highest quality ingredients.
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