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Village Farms responds to changes in consumer purchase behavior
BY CHRISTINA DIMARTINO

Helen L. Aquino, marketing
manager for Village Farms LP in
Eatontown, NJ, said that the
produce industry has not been
immune to the far-reaching ef-
fects of the current economy.

“Consumers are responding,
which is apparent in their pur-
chasing behaviors,” she said.
“We have observed and re-
sponded to two consumer
trends over the past 12 months.
Consumers are leaning toward
value and they want every-day
low pricing, but not at the risk
of sacrificing quality, taste, fla-
vor or freshness. The other
trend is consumers preparing
more meals at home, due likely
to the costs associated with eat-
ing out and in an effort to make
the most of family food budg-
ets.”

She added that both
trends have fostered a
savvy consumer that is
interested in finding
unique, fresh items
for making healthy
meals at home that
are quick, easy and
fun.

“Consumers are
also interested in understand-
ing everything there is to know
about their food — where it is
coming from and how it is
being grown,” Ms. Aquino said.
“They are also interested in
shopping locally, and they what
to know their farmers. This con-
sumer is more of a ‘foodie’ in
nature.”

Village Farms has responded
to these trends by increasing its
value-added line and by adding
larger pack sizes to its more
popular products. “These prod-
ucts are especially popular with
our club customers, but we are
seeing more of our main-

stream grocery business also
starting to carry the larger pack
sizes,” she said. “This is because
people are trying to reduce their
trips to the grocery store to save

on fuel costs, and they’re also
becoming more aware of their
own impacts on the environ-
ment and are looking to reduce
their own carbon footprint.”

Village Farms has become
highly visible in the social net-
works in an effort to increase its
exposure to consumers through
offering recipe ideas. “We are
offering up daily takeaways on
the latest health information
about the fruits and vegetables
we grow and the environmen-
tally sustainable methods we
employ on FaceBook, Twitter
and our own web site,” said Ms.
Aquino. “Our blog discusses

the environmental friendliness
of our growing methods and
provides consumers with nutri-
tional information on our
products, along with interesting
recipes that are quick and easy

to prepare.”
The company is

d e v e l o p i n g
monthly newslet-
ters for its cus-
tomers and
consumers. All of
these social chan-
nels aid in the in-
formation exchange
regarding what the

company is and what it does,
while simultaneously providing
transparency in a perfect venue
to tell its story.

Ms. Aquino said that Village
Farms will launch several exclu-
sive and unique varieties in the
coming months that will ap-
peal to consumers looking for
high-quality products and
unique flavors.

“These are exciting times for
the overall produce business be-
cause even in a value economy,
there is no substitute for fresh.
And with our nation’s focus on
wellness, fruits and vegetables
are becoming a larger percent-

age of the average consumer
diet,” she said. “As a green-
house producer, we are well po-
sitioned to meet the needs of
our customers and consumers
by providing value all along the
supply chain.”

Among the items currently
being produced in the com-
pany’s greenhouses are toma-
toes-on-the-vine in red, yellow
and orange; Beefsteak and
Roma tomatoes; cocktail toma-
toes such as Campari, cherries
and grapes; sweet bell peppers

in red, yellow and orange; and
long English and miniature cu-
cumber varieties.

Village Farms has added to
its marketing team with the Jan-
uary hiring of Debi Street, who
“is now responsible for innova-
tion and development,” said
Ms. Aquino. Describing Ms.
Street as having “been in the
produce business most of her
life,” Ms. Aquino said, “Debi’s
combination of experience in
the produce business will be a
strong asset for our company.”

A display of Village Farms’ tomatoes at retail.

(Above and below) Tomatoes in boxes following harvest in one of
Village Farms’ greenhouses.


